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FURTHER INFORMATION

Free international marketing tool

International accommodation
symbols and text

“Internet Users are seven times more likely

to view a website if the information is
available in their own language” (VISITBRITAIN
GERMANY)

You can now download translations of key
accommodation expressions* from

www.tourismnortheast.co.uk in the
following languages:

Spanish

J I_ Norwegian
& | Do

-I Swedish

The translations could be used:

® on your website

¢ in marketing material to promote your hotel
or bed and breakfast

» with international visitors staying at your
hotel or bed and breakfast

» The accommodation symbols and text are
used in the North East England Holiday &
Short Breaks Guide.

German

Dutch

o
—

Mandarin
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& Months open number indicates which months establishment is

+. 4

.

open/ if no number is indicated establishment is open all year
Het cijfer naast 'maanden open' geeft aan in welke maanden de

lokatie open is/wanneer geen cijfer werd aangeduid, is de zaak
het hele jaar door geopend

ﬁ Building of notable historic/literary/architectural interest nearby

Gebouwen van historisch/literair/architecturaal belang in de
buurt

H Restaurant / Café on site

Restaurant / café ter plaatse

EE Special diets provided by arrangement

Speciaal dieet voorzien op afspraak

! Licensed bar / clubroom on site

Bar met licentie / clubkamer ter plaatse

Major credit cards accepted

Belangrijkste kredietkaarten geaccepteerd

These symbols are just a small selection of over 40 available.

If you do not find the accommodation expressions that you need then please contact One
North East’s Regional Language Network as we may have them in a separate document.

www.rin-northeast.com Tel +44 (0)191 229 6347
Email rin-northeast@onenortheast.co.uk
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Conduct a language skills audit with your staff and discover
untapped resources:
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LANGUAGE SKILLS SURVEY

Here is a sample of our full survey. Please contact One NorthEast’s Regional Network for
advice on how to conduct, and get the most from, a language skills survey with your staff

About you

What is your first language / mother tongue?

Do you understand / speak any other languages? (Please write in all other languages that you can
understand / speak and how you learned them

Language Learned in Studied at Studied at Learned Other Highest level certificate
the family school /college| University at work (please write in) or qualification in the language

Using different languages at work

When you are at work, do you ever use a language other than English? (Please tick)
[] Yes
[] No

If you answered Yes:

Which other languages do you use, who with and how often?

(Please write in all languages you use)

Spoken with Frequency

With my With other With staff from With Every
Language manager staff other companies customers day Sometimes
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Website localisation: find out more:

Simplified versions of website localisation can include translation of key phrases or information.
This can either be on screen or made available as a downloadable document.

Technical hints and tips checklist A separate and unique web site for each
target market
Hints and tips

. Optimum localised content written for each
The more you put in, the more you get out.

particular market

Remember, plan for translation and website Either direct navigation or
localisation by: browserrecognition — the visitors’ origin is
recognised and they are taken to their
Thinking ahead dedicated area
Understanding the type of publication or Names of the target languages rather than
material you are working on, and its country flags (recognising that languages in
audience the world are often spoken in more than

one country — and that in each country,

Being clear about your objectives, and several languages may be spoken)

communicating throughout _ _ i
Unique domain name in the language of the

Checking and finalising your draft copy and target market, and registered domain suffix

content of the target market, such as .de
Selecting the most suitable supplier for the (Germany), .es (Spain) and so on
project

Hosting in the target country

Proof-reading the final text Optimisation for search engines in each

Being fully involved throughout the process target country
Culturally appropriate design and content
Design and content Design in the target country by designers
Some elements of an international website from that country

demand patrticular attention during the

A Link popularity with sites hosted in the
localisation process.

target market

Dialogue boxes and field lengths Clearly many of these have further implications
Date and time formats for other systems — for example your ability to

: . do transactions on-line (or otherwise) in
Colours, icons and graphics different currencies
Company names and strap lines

Weights and measures Key pointers

Number and currency formats Do ensure that there is room for adaptation in
: . the word count. Some languages can take up
Font and page orientation : ,
pag to a third more space than when the copy is

If you are committed to using your web typeset in its original form.

presence to enable expansion, then the
following measures will give you a much
higher chance of success.

Don’t forget the international dialling codes for
telephone or fax contact. It’s quite often the
smallest things that get overlooked!
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Certain cultural subtleties need to be
observed, such as presenting the male on
the left in Asian family pictures and showing
only one child in Chinese advertising.

Choice of colours can also have a major
impact on how you are perceived. Green
represents the Muslim religion in Islamic
countries and is often used for holy
purposes. Black is seen as the sombre
colour of mourning in many cultures, but in
Japan that colour is white. In Korea, names
written in red mean that the person is dead.

What language does your target audience
speak? This might seem an obvious question
but it can easily be overlooked. Many
countries have more than one native
language.

Information travels very quickly via the
internet so do be sure you and your advisers
are completely happy with your site before
you go live. Also, be sure you have the
resources and company infra-structure to
supply increased demand!

Website localisation is a highly effective way
to communicate internationally.
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One NorthEast’s Regional Language Network is working to promote a greater regional
capability in language and cultural awareness sKills for business and employment in the

tourism and hospitality sector.

For more information see www.tourismnortheast.co.uk and www.rln-northeast.com




